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Digital Production 

Program Title: A Look Through the Eyes of Our Furry Friends 

Subject and Needs: 

According to The Humane Society, of the 2.4 million adoptable, healthy cats and dogs, one in every 

thirteen seconds is put down.  

Therefore, it is important for people to adopt from their local shelters in order to save lives of innocent 

healthy animals given the short end of the stick. 

This project will show people the fun of being a pet owner not just of a single pet but of multiple pets, 

and the fun interactions pets from different backgrounds have together in order to persuade them to 

adopt. 

The need of these cute and quirky interactions will be fulfilled by filming my family’s experience of being 

pet owners of two dogs and two cats. I will use online statics and research to help set the problem up 

and the footage of my family pets as the why they should adopt my solution. Then I will provide 

research of local places my audience can adopt. 

Treatment and Synopsis: 

The beginning will be more of a serious tone with setting up the problem of healthy animals being killed 

in shelters due to lack of adoption. 

The middle will be more light-hearted and comedic with the footage of how multiple pets interact cute 

and quirky together as well as some fun elements of being a pet owner. 

The ending will then be somewhere in the middle between comedic, light-hearted and serious. It will 

talk about adoption opinions in local places near my audience. 

I’d like the video to be five minutes, though I may shorten it three minutes or lengthen it to 10 minutes 

depending on what kind of footage for the center I gather. 

Aesthetic and Technical considerations:  

I’ll most likely be using a single video camera with a mix of tripod and handheld filming depending on 

the situation since animal behavior can be harder to predict. If I can get two cameras at the time, then, 

I’ll probably set one at a steady angle on a tripod and then move around with the other one. I’ll probably 

try to avoid cell phone videoing, but if something important to the narrative happens and I don’t have 

equipment nearby I might mix in some phone video. A mic would be nice for the voice overs in the 

beginning or end of the video. 

Production schedule:  

I will begin scripting Oct. 28 and the final script will be due Nov. 4.  

I will begin filming Nov. 5 and would like to have filming done by Nov. 25.  



I will begin editing on Nov. 26 at the latest and finish editing Dec. 2. 

I’ll review and post the video from Dec. 2 to Dec. 4. 

The showing/distribution of the video will begin Dec. 4. 

Evaluation: 

A large percent of my audience is likely pet lovers, so they’d likely be interested in adopting pets in the 

future. Especially when they’re finished with college and potentially living on their own since pets make 

good companions. Also, college students tend to be vocal about issue and gather together to support 

causes they believe in. By hooking them with potentially shocking statics and cuteness, the video could 

potential inspire my audience of college students to act. 

I’m also an animal lover, especially of cats and dogs, so it breaks my heart to hear about a single death 

let along one per 13 seconds. I also think it’s inhuman to kill animals that are healthy and haven’t done 

anything wrong. 

One b plan I have is potentially contacting a local shelter and seeing if I can interview some of them and 

get some b-roll of the animals. In the case of me not getting any interesting footage at home. 

Another b plan I have is swapping topics to the struggles of teaching in public schools since my Mom 

teaches at Wayside Middle School. That’s in the case of I get no response from the previous b plan. 

The final b plan in case I have trouble getting b roll or interviews for confidentially purposes is a 

documentary on what it like to go from a worker into management using my own experience at The 

Rambler. 

Budget: 

If I decided I need a prop of some sort, which currently I don’t, I’d limit the spending to $20 to $25. 

Distribution Plans: 

I plan on distributing the video through YouTube for the initial release. Then I will use that YouTube file 

to distribute the video to the Digital Production class and my WordPress followers. 

 

 

 

 


